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of organizational life (e.g., ethical decision making, race relations, and worker
wellbeing). In addition to having published dozens of journal articles, Art is author
of several books, including Attitudes In and Around Organizations (Sage, 1998).
Art is a past editor of the Academy of Management Review and the Academy of
Management Annals. He now co-edits Research in Organizational Behavior. He is
a Fellow of the Academy of Management, American Psychological Society, and the
American Psychological Association. He has been a Fulbright Fellow in Lisbon, a
Batten Fellow at the Darden Graduate School of Business at the University of Vir-
ginia, and the Thomas S. Murphy Distinguished Research Professor at the Harvard
Business School. E-mail: arthur.brief@business.utah.edu.

ANTHONY CELANO is professor of philosophy at Stonehill College in Mas-
sachusetts. Professor Celano received his M.A. and Ph.D. from the University of
Toronto. He also has a License of Mediaeval Studies from the Pontifical Institute of
Mediaeval Studies in Toronto. His main research interests are Ancient and Medieval
Philosophy as well as Moral Theory. Recent publications were articles on Aristotle’s
concept of phronesis and on Thomas Aquinas’s moral theory. Currently, Professor
Celano is completing the edition of Robert Kilwardby’s Commentary Supra Libros
Ethicorum. He has also taught at Wheaton College and at the University of Jena.
E-mail: acelano @stonehill.edu.

CLAUS DIERKSMEIER is Distinguished Professor of Globalization Ethics at Stone-
hill College in Easton, Massachusetts. He received his Ph.D. from the University of
Hamburg, and his Dr. Habil. from the University of Jena. He is research director of
the Sustainable Management and Measurement Institute at Stonehill College and
serves on the board of the international think-tank The Humanistic Management
Network. His academic work focuses on the idea of freedom, political and economic
philosophy, business ethics, corporate social responsibility, and globalization ethics.
Professor Dierksmeier has done research in numerous countries, and has worked as
a strategy consultant in politics and business. E-mail: cdierksmeier @stonehill.edu.

JoAN FONTRODONA is associate professor and head of the Business Ethics Depart-
ment at [ESE Business School (Barcelona, Spain) and executive director of IESE’s
Center for Business in Society. He holds an MBA and a doctorate in Philosophy. He
is chairman of EBEN-Spain (the Spanish chapter of the European Business Ethics
Network) and member of the management board of the EABIS, the Academy of
Business in Society (EABIS). His main areas of research and teaching are business
ethics, corporate social responsibility, ethical and anthropological foundations for
management, and social and political trends in management. E-mail: jfontrodona@
iese.edu.

JERRY GOODSTEIN is a professor in the Department of Management at Washington
State University in Vancouver, Washington. He received his Ph.D. (management)
from the University of California, Berkeley, in 1988 and his M.B.A. from the Uni-

https://doi.org/10.5840/beq201222228 Published online by Cambridge University Press


https://doi.org/10.5840/beq201222228

NOTES ON CONTRIBUTORS 467

versity of California, Los Angeles, in 1978. His work has been published in such
journals as Administrative Science Quarterly, Academy of Management Journal,
Business Ethics Quarterly, Journal of Organizational Behavior, Journal of Man-
agement, Organization Science, Organization Studies, and Strategic Management
Journal. Dr. Goodstein served on the editorial boards of Academy of Management
Journal (1994-1998), Administrative Science Quarterly (1996-2005), and Journal
of Management, where he served as associate editor (2006-2008). He is currently
on the editorial board of Business Ethics Quarterly, serving as associate editor. His
current research interests are in the areas of restorative justice in organizations and
corporate and stakeholder responsibility. E-mail: jgoodstein @ vancouver.wsu.edu.

JoHAN GRAAFLAND studied economics at the Erasmus University Rotterdam and
theology at Utrecht University. Since 2000 he is full-time professor in ‘Economics,
business and ethics’ at Tilburg University. He is fellow of Tilburg Sustainability Cen-
ter, European Banking Center, and member of the Department of Economics at the
faculty of Economics and Business Administration and member of the Department
of Philosophy at the Faculty of Humanities at Tilburg University. He specializes in
corporate social responsibility, business ethics, economic ethics, Christian ethics,
philosophy of economics, and the relation between religiosity and economics and
business. E-mail: j.j.graafland @uvt.nl.

EpwiIN M. HARTMAN was visiting professor of business ethics and co-director
of the Paduano Seminar in Business Ethics at the Stern School of NYU until his
retirement in 2009. Before joining Stern he taught for more than twenty years at
Rutgers University, where he was founding director of the Prudential Business Eth-
ics Center. He has written many articles and three books. A fourth book, tentatively
titled Virtue in Business: Aristotelian Investigations, will be published by Cambridge
University Press in 2013. Dr. Hartman taught ancient philosophy at the University
of Pennsylvania. Thereafter he studied at Wharton and became a consultant in the
strategy unit of Hay Associates, an international consulting firm, before returning to
academe. He has degrees from Haverford, Oxford, Princeton, and Wharton. E-mail:
hartmanedwin @hotmail.com.

KELVIN KNIGHT is director of the Centre for Contemporary Aristotelian Stud-
ies in Ethics and Politics, London Metropolitan University, author of Aristotelian
Philosophy: Ethics and Politics from Aristotle to Maclntyre (Polity Press, 2007),
editor of The Maclntyre Reader (Polity Press and University of Notre Dame Press,
1998), and co-editor of Revolutionary Aristotelianism (Lucius & Lucius, 2008) and
Virtue and Politics (University of Notre Dame Press, 2011). His publications on Ar-
istotelianism include papers in Analyse & Kritik, Political Studies, Journal of Moral
Philosophy, and the History of European Ideas. He is the general secretary of the
International Society for MacIntyrean Enquiry. E-mail: k. knight @londonmet.ac.uk.

GEOFF MOORE is professor of business ethics at Durham Business School,
Durham University, UK. He has published in a range of internationally recognised
journals including Organization Studies, Business Ethics Quarterly, and Journal of

https://doi.org/10.5840/beq201222228 Published online by Cambridge University Press


https://doi.org/10.5840/beq201222228

468 BUSINESS ETHICS QUARTERLY
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