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Miguel Alzola� is assistant professor of legal and ethical studies at Fordham 
University in New York City and Faculty Fellow at the Fordham Center for Ethics 
Education. A former Fulbright Fellow, his research interests lie in the moral psy-
chology and the political philosophy of Aristotle. He is currently writing about the 
role of character in normative ethics, and issues of collective agency and adversarial 
ethics. For 2011–2013, he is a Visiting Professor at Universidad Torcuato Di Tella 
School of Law in Buenos Aires, where he teaches philosophy of law and ethics in 
the legal profession. Email: alzola@fordham.edu.

Robert Audi writes teaches, and lectures in ethics and related areas. His books 
include Business Ethics and Ethical Business (Oxford, 2009), a short introduction 
to the field; Democratic Authority and the Separation of Church and State (Oxford, 
2011), which bears on the relation between business and religion; Moral Value and 
Human Diversity (Oxford, 2007), a wide-ranging introductory treatment of normative 
ethics and the theory of value, with applications to institutions in business, education, 
government, and the media; Practical Reasoning and Ethical Decision (Routledge, 
2006), which offers a theory of practical reasoning and its relation to ethical theory 
and decision-making; and The Good in the Right: A Theory of Intuition and Intrinsic 
Value (Princeton, 2004), which defends a comprehensive view in both theoretical 
and normative ethics. Audi has served as president of the American Philosophical 
Association (Central Division, 1987–1988), and general editor of The Cambridge 
Dictionary of Philosophy (1995 and 1999, 3rd edition forthcoming). His B.A. is 
from Colgate University, his M.A. and Ph.D. from the University of Michigan. He 
is currently professor of management and John A. O’Brien Professor of Philosophy 
at the University of Notre Dame. E-mail: Robert.Audi.1@nd.edu.

Gregory R. Bea�bout, Ph.D. is associate professor of philosophy at Saint Louis 
University. With interests in the history of philosophy, his teaching and research 
areas include virtue ethics and issues at the intersection of ethics and the economic 
sector. His books, as author or co-author, include Freedom and Its Misuses, Beyond 
Self Interest, and Applied Professional Ethics. He is currently working on a book 
tentatively titled The Character of the Manager: From Office Executive to Wise 
Steward. E-mail: Beabout@slu.edu.

Ron Bea�dle is reader in organization and business ethics at Newcastle Business 
School, Northumbria University, UK. His collaborative work with Geoff Moore has 
provided an heuristic for a distinctly MacIntyrean approach to organization theory. 
He has published empirical applications of theoretical defences of MacIntyre’s work 
in Organization Studies, Analyse & Kritik, Culture and Organization, Philosophy 
of Management, Tamara: Journal of Critical Post-Modern Organization Science, 
and the Journal of Ayn Rand Studies. He is on the editorial board of Philosophy of 
Management and the executive of the International Society for MacIntyrean Enquiry. 
E-mail: Ron.Beadle@northumbria.ac.uk.
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Arthur P. Brief� is the George S. Eccles Chair in Business Ethics and Presidential 
Professor at the University of Utah. His research focuses on the moral dimensions 
of organizational life (e.g., ethical decision making, race relations, and worker 
wellbeing). In addition to having published dozens of journal articles, Art is author 
of several books, including Attitudes In and Around Organizations (Sage, 1998). 
Art is a past editor of the Academy of Management Review and the Academy of 
Management Annals. He now co-edits Research in Organizational Behavior. He is 
a Fellow of the Academy of Management, American Psychological Society, and the 
American Psychological Association. He has been a Fulbright Fellow in Lisbon, a 
Batten Fellow at the Darden Graduate School of Business at the University of Vir-
ginia, and the Thomas S. Murphy Distinguished Research Professor at the Harvard 
Business School. E-mail: arthur.brief@business.utah.edu.

Anthony Cela�no is professor of philosophy at Stonehill College in Mas-
sachusetts. Professor Celano received his M.A. and Ph.D. from the University of 
Toronto. He also has a License of Mediaeval Studies from the Pontifical Institute of 
Mediaeval Studies in Toronto. His main research interests are Ancient and Medieval 
Philosophy as well as Moral Theory. Recent publications were articles on Aristotle’s 
concept of phronesis and on Thomas Aquinas’s moral theory. Currently, Professor 
Celano is completing the edition of Robert Kilwardby’s Commentary Supra Libros 
Ethicorum. He has also taught at Wheaton College and at the University of Jena. 
E-mail: acelano@stonehill.edu.

Cla�us Dierksmeier is Distinguished Professor of Globalization Ethics at Stone-
hill College in Easton, Massachusetts. He received his Ph.D. from the University of 
Hamburg, and his Dr. Habil. from the University of Jena. He is research director of 
the Sustainable Management and Measurement Institute at Stonehill College and 
serves on the board of the international think-tank The Humanistic Management 
Network. His academic work focuses on the idea of freedom, political and economic 
philosophy, business ethics, corporate social responsibility, and globalization ethics. 
Professor Dierksmeier has done research in numerous countries, and has worked as 
a strategy consultant in politics and business. E-mail: cdierksmeier@stonehill.edu.

Joa�n Fontrodona� is associate professor and head of the Business Ethics Depart-
ment at IESE Business School (Barcelona, Spain) and executive director of IESE’s 
Center for Business in Society. He holds an MBA and a doctorate in Philosophy. He 
is chairman of EBEN-Spain (the Spanish chapter of the European Business Ethics 
Network) and member of the management board of the EABIS, the Academy of 
Business in Society (EABIS). His main areas of research and teaching are business 
ethics, corporate social responsibility, ethical and anthropological foundations for 
management, and social and political trends in management. E-mail: jfontrodona@
iese.edu.

Jerry Goodstein is a professor in the Department of Management at Washington 
State University in Vancouver, Washington. He received his Ph.D. (management) 
from the University of California, Berkeley, in 1988 and his M.B.A. from the Uni-
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versity of California, Los Angeles, in 1978. His work has been published in such 
journals as Administrative Science Quarterly, Academy of Management Journal, 
Business Ethics Quarterly, Journal of Organizational Behavior, Journal of Man-
agement, Organization Science, Organization Studies, and Strategic Management 
Journal. Dr. Goodstein served on the editorial boards of Academy of Management 
Journal (1994–1998), Administrative Science Quarterly (1996–2005), and Journal 
of Management, where he served as associate editor (2006–2008). He is currently 
on the editorial board of Business Ethics Quarterly, serving as associate editor. His 
current research interests are in the areas of restorative justice in organizations and 
corporate and stakeholder responsibility. E-mail: jgoodstein@vancouver.wsu.edu.

Joha�n Gra�a�f�la�nd studied economics at the Erasmus University Rotterdam and 
theology at Utrecht University. Since 2000 he is full-time professor in ‘Economics, 
business and ethics’ at Tilburg University. He is fellow of Tilburg Sustainability Cen-
ter, European Banking Center, and member of the Department of Economics at the 
faculty of Economics and Business Administration and member of the Department 
of Philosophy at the Faculty of Humanities at Tilburg University. He specializes in 
corporate social responsibility, business ethics, economic ethics, Christian ethics, 
philosophy of economics, and the relation between religiosity and economics and 
business. E-mail: j.j.graafland@uvt.nl.

Edwin M. Ha�rtma�n was visiting professor of business ethics and co-director 
of the Paduano Seminar in Business Ethics at the Stern School of NYU until his 
retirement in 2009. Before joining Stern he taught for more than twenty years at 
Rutgers University, where he was founding director of the Prudential Business Eth-
ics Center. He has written many articles and three books. A fourth book, tentatively 
titled Virtue in Business: Aristotelian Investigations, will be published by Cambridge 
University Press in 2013. Dr. Hartman taught ancient philosophy at the University 
of Pennsylvania. Thereafter he studied at Wharton and became a consultant in the 
strategy unit of Hay Associates, an international consulting firm, before returning to 
academe. He has degrees from Haverford, Oxford, Princeton, and Wharton. E-mail: 
hartmanedwin@hotmail.com.

Kelvin Knight is director of the Centre for Contemporary Aristotelian Stud-
ies in Ethics and Politics, London Metropolitan University, author of Aristotelian 
Philosophy: Ethics and Politics from Aristotle to MacIntyre (Polity Press, 2007), 
editor of The MacIntyre Reader (Polity Press and University of Notre Dame Press, 
1998), and co-editor of Revolutionary Aristotelianism (Lucius & Lucius, 2008) and 
Virtue and Politics (University of Notre Dame Press, 2011). His publications on Ar-
istotelianism include papers in Analyse & Kritik, Political Studies, Journal of Moral 
Philosophy, and the History of European Ideas. He is the general secretary of the 
International Society for MacIntyrean Enquiry. E-mail: k.knight@londonmet.ac.uk.

Geof�f� Moore is professor of business ethics at Durham Business School, 
Durham University, UK. He has published in a range of internationally recognised 
journals including Organization Studies, Business Ethics Quarterly, and Journal of 
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Business Ethics. He is a member of the editorial boards of Business Ethics Quar-
terly and Business Ethics: A European Review, and formerly of Journal of Business 
Ethics. In addition to work on Fair Trade, his research has mainly focused on the 
application of virtue ethics to business organisations drawing particularly on the 
work of Alasdair MacIntyre. E-mail: geoff.moore@durham.ac.uk.

Eugene Sa�dler-Smith is professor of organizational behaviour in the Surrey 
Business School, University of Surrey, UK. His research interests centre currently 
on the role of intuition in management. His work has been published in journals 
such as The Academy of Management Executive, Academy of Management Learn-
ing and Education, British Journal of Psychology, Journal of Occupational & 
Organizational Psychology, Journal of Organizational Behavior, and Management 
Learning and Organisation Studies. He is the author of a number of books, including 
Inside Intuition (Routledge, 2008) and The Intuitive Mind (Wiley, 2010). E-mail: 
E.Sadler-Smith@surrey.ac.uk.

Alejo José G. Sison, Ph.D., holds appointments from the Philosophy Depart-
ment, the Institute for Enterprise and Humanism, and the School of Economics of 
the University of Navarre, and accreditation as Profesor Titular from the Spanish 
state university system. He is also a senior research fellow at the Center for Busi-
ness and Society of IESE. He was formerly director of the Rafael Escolá Chair of 
Professional Ethics at the School of Engineering (TECNUN) from 2003 to 2007. 
Previously, he worked at the University of Asia and the Pacific (Manila). He is presi-
dent of the European Business Ethics Network (EBEN). E-mail: ajsison@unav.es.

Isa�a�c H. Smith is a Ph.D. candidate in organizational behavior at the University 
of Utah. Broadly stated, his research focuses on the morality and ethics of organiza-
tions and the people within them. Specifically, his research examines the causes and 
consequences of ethical decision-making, factors influencing prosocial behavior, and 
the potential role of business in battling the world’s social ills, such as poverty. His 
work has been published in the Journal of Business Ethics and Entrepreneurship: 
Theory & Practice. E-mail: isaac.smith@business.utah.edu.

Thoma�s Wells is a doctoral student at the Erasmus Institute for Philosophy 
and Economics (EIPE) at Erasmus University Rotterdam (The Netherlands). He is 
co-editor and co-founder of the Erasmus Journal for Philosophy and Economics. 
Personal website: twells.org/; e-mail: t.r.wells@dunelm.org.uk.
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