
doctrine. Their transnational origins were not among Austrian econo-
mists but in the long exchange between U.S. and Latin American state
planners, many of whom had, ironically, been the architects of large
welfare and developmental states. As readers of this journal will rec-
ognize, this is a highly provocative claim—yet one that Offner convinc-
ingly substantiates.

This short review can hardly encompass the richness of the book,
which also sheds light on multiple topics unaddressed herein: the
making of the Colombian economics profession, the place of
U.S. Indian Country in serving as a laboratory for refashioning eco-
nomic liberalism, and the surprising origins of for-profit educational
consulting in the United States. Offner’s argument is one that demands
a wide audience, yet unfortunately the book’s length, at nearly three
hundred pages of text, and its density, alongside its ocean of acronyms,
makes it an impractical volume to assign to undergraduates or suggest
to nonspecialists.

That hardly diminishes the profound contribution of this study. It
may well be the most compelling appeal yet for historians to abandon
the binary straitjacket of “First” and “Third” worlds. The book com-
prehensively demonstrates that one of the most-discussed concepts of
our day—“neoliberalism”—was not the Global North’s imposition on
an unsuspecting South, but one born from conversations and
exchanges between those unequal societies, with disastrous conse-
quences in both.

Tore Olsson
The University of Tennessee Knoxville
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Emanuela Scarpellini. Italian Fashion since 1945: A Cultural History. Cham, UK:
Springer International Publishing, 2019. 265 pp. ISBN 978-3-030-17811-6,
$109.99 (cloth).

The crisp cotton shirt on the summer day, the hemmed trousers still
revealing his knees. Everyday pictures, like the one of little Modestino,
inspire Emanuela Scarpellini to follow the life of garments from pic-
tures to wardrobes. In this book, the fashion business and fashioned
bodies are in constant dialogue with one another, revealing two aims.
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The first is to look at how fashion has been dressing cultural bodies. For
example, the buttoning side of a garment, right for him and left for her,
manifests and reproduces gender differences. The second is to under-
stand how such culture materializes through the know-how, economic
structure, technological innovation, andpolitical resonance of the fash-
ion business. Chapter 3 is a prime example. A gaze that “recognizes the
past” (p.58) illuminates how fascist imageries and uniforms built
human bodies along with organizational ones that failed to create Ital-
ian fashion but succeeded in diversifying its production.

With this prelude, Scarpellini locates the start of Italian fashion in
the national industrialization following World War II, when textile
companies were the second occupational sector in Italy. At these early
stages, the ready-to-wear industry developed under American influ-
ence, materialized in the US machinery imported in 1954 by Gruppo
Finanziario Tessile. In this dialogue between business and bodies, it is
not surprising that such machinery could not be put to use until a
survey of Italian consumers had revealed which sizes these machinery
had to produce, a fitting metaphor for an industry that had to adapt to a
nation of emerging consumers. Thanks to the growing frontiers of pro-
duction, a new generation of Italians dressed in blue jeans, rewarding
those pioneering entrepreneurs that had invested in this garment under
American-sounding brands such asRoyRogers andRifle. The growthof
knitwear was even more remarkable, with Benetton testing the mass
production of leisure clothing. Scarpellini exposes the bilateral rela-
tionship between Italy and America through knitwear, where the latter
was both importing fine Italian designers while supplying them with
textiles and fibers. Chapter 4 outlines an unforgettable example of the
iconic designer Pucci providing both the Italian ambience andhigh-end
design to promote DuPont’s synthetic fibers.

Scarpellini accounts for the rise of fashion mass consumption while
making room for the trajectory of glamorous Italian high fashion shaped
through key moments such as the unprecedented marketing stunt
hosted in 1951 at Villa Torrigiani. A parade of Italian brands persuaded
American buyers and journalists that Florence was the upcoming
fashion hub. The author gracefully reminds us that the excellence of
Italian-made clothing in Italy was founded in old-fashioned values that
prevented the swift adoption of fine-tuned machinery and the loss of
high-skilled workmanship. After this first wave, we have to wait until
1971 towitness the resurgence of Italian fashion, nowheadquartered in
Milan. Scarpellini provides a significant contribution by relating this
resurgence to five main conditions. The first was a shift in the market,
with youth and women as developing segments as well as increases in
available income. The second was the dynamism of the industrial
sector, with fashion brands licensing designs to textile producers,
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subverting the power relationship exemplified by Pucci and DuPont.
Licensing allowed young talents without production structures of their
own to enter the market and to benefit from the vertical integration of
existing fashion districts. The third condition was that new fashion
designers branded a style rather than simply garments, accelerating
the turnaround of fashion. The fourth was the strategic role of fashion
media, in particular magazines. The final factor was the networks of
services available to the ready-to-wear industry, especially inMilan, along
with institutions able to promote it at the international level. The dazzling
bodies of top models lip-synching to a George Michael song during Ver-
sace’s 1991 fashion show consecrated the Italian fashion business.

Having summarized the conditions enabling the success of Italian
fashion, the author turns to its challenges; namely, globalization, out-
sourcing, financialization, fast fashion, and online retail. Chapter 6
explores the failed attempts to create luxury aggregate groups and exam-
ines thestrong financial performanceof smaller-sizedbusinesses that had
fewer fashion districts and faced fewer novel foreignmarkets. The trajec-
tories and future success stories of Italian luxury online retail pairedwell
with the new avenues of technological textiles and sportswear.

However, the role of Italy in sustainable fashion is uncertain, and the
author’s discussion of inventive curators of second-hand stores is not
convincing. With every Italian discarding16 kilograms of clothing
every year, the dialogue between bodies and business has reached a
delicate tipping point. The author wraps up this excellent book by
pointing to the potential, yet uncertain, solutions of creative industries
and technological research.We are left towonder if this is the key to the
third wave of Italian fashion.

Daniela Pirani
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Brendan Goff. Rotary Internationalism and the Selling of American Capitalism.
Cambridge,MA:HarvardUniversity Press, 2021. 456 pp. ISBN9780674989795,
$45 (cloth).

You may not think you are interested in the Rotary International. But
if you are interested in informal empire, globalism, or the overlap
between internationalism and cultural diversity, you need to read this
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