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NOTES ON CONTRIBUTORS

Richard T. De George is a distinguished professor and co-director of the 
International Center for Ethics in Business, emeritus, at the University of Kansas. 
He is the author of more than two hundred articles and the author or editor of 
twenty books, including Business Ethics (7th ed. 2010, also available in Chinese, 
Japanese, Russian, and Serbian); The Ethics of Information Technology and Busi-
ness (2003); and Competing With Integrity in International Business (1993), also 
translated into Chinese. He has been president of several academic organizations, 
including ISBEE, the American Philosophical Association, and the Society for 
Business Ethics.

Robbin Derry is an associate professor of policy and strategy at the University 
of Lethbridge in Calgary, Alberta. She is a past president of the International 
Association for Business and Society and has been active in the Society for 
Business Ethics since 1984. She has served on the editorial boards of Business 
Ethics Quarterly and Business and Society and as an associate editor for Business 
and Society. Her research on moral reasoning, feminism and ethics, tobacco  
industry strategies, marginalized stakeholders, and why knitting matters has been 
published in journals as well as book chapters. Currently, Derry is writing a book on 
intersectional ethics, bridging intersectional theory, feminism, evolving under-
standings of gender, and business ethics. She earned her PhD in management 
from the University of Massachusetts, Amherst.

David Faraci is assistant professor of philosophy at Durham University. He works 
in both theoretical and applied ethics, as well as epistemology.

Christian Felber is a renowned speaker on economic, social, and political 
alternatives, a university lecturer, and a contemporary dancer. He studied Spanish, 
psychology, sociology, and political science in Madrid and in Vienna, where he 
lives and works as an independent writer. Felber has authored Change Everything: 
Creating an Economy for the Common Good; Money: The New Rules of the Game, 
which was awarded the getAbstract International Book Award in 2014; and Trade 
for Good (original in German, soon to be published in English). He is the initiator 
of the “Economy for the Common Good” project, which received the Zeit-Wissen 
prize in 2017, and the “Bank for the Common Good” project. Felber was a lecturer 
at the Vienna University of Economics and Business from 2008 to 2017 and a senior 
fellow at the Institute for Advanced Sustainability Studies in Germany in 2018.

Ronald Paul Hill, with a PhD in business administration from the University 
of Maryland, is a visiting professor of marketing and holds a Dean’s Excellence 
Faculty Fellowship at the American University, Kogod School of Business. He has 
authored more than two hundred journal articles, books, chapters, and conference 
papers on topics that include impoverished consumer behavior, marketing ethics, 
corporate social responsibility, human development, and public policy. His term as 
editor of the Journal of Public Policy & Marketing extended from July 2006 until 
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June 2012, and he began editing the Journal of Consumer Affairs in 2018. His recent 
awards include the 2012 Williams-Qualls-Spratlen Multicultural Mentoring Award 
of Excellence; the 2012 Villanova University Outstanding Faculty Research Award; 
the 2010 Pollay Prize for Excellence in the Study of Marketing in the Public Interest; 
the 2013 AMA Marketing and Society Special Interest Group Lifetime Achievement 
Award; the 2013 Alan N. Nash Distinguished Doctoral Graduate Award; and the 
VSB 2014 McDonough Family Faculty Award for Research Excellence.

Srinath Jagannathan works as an assistant professor in the organizational 
behavior and human resource management area in the Indian Institute of Management 
Indore. His research interests are in the areas of violence, caste, gender, and the 
experiences of marginal workers. His work has been published in journals such as 
Organization, Journal of Business Ethics, and Culture and Organization.

Lars Lindblom is lecturer in philosophy at Umeå University. He does research on 
applied political philosophy and has recently published on equality of opportunity, 
the equalisandum of justice, equality of education, and the social epistemology of 
labor unions.

Ramaswami Mahalingam is a professor of psychology and director for the 
Barger Leadership Institute at the University of Michigan, Ann Arbor. His current 
research focuses on three topics: dignity in the workplace, mindfulness and social 
justice, and the relationship between cell phones and self. He studies janitors in India, 
the United States, and South Korea with a specific focus on dignity and invisibility. 
He also studies mindfulness and leadership with an emphasis on ethics, intersec-
tionality, and interconnectedness. His work has been published in such journals as 
Sex Roles, Journal of Health Psychology, Journal of Vocational Behavior, and the 
Journal of Transformative Education.

Ivan Montiel is an associate professor of management and the area coordinator of 
Business, Society & Sustainability at Zicklin School of Business, Baruch College, City 
University of New York. He is interested in corporate social responsibility and sustain-
ability strategies with a special focus in emerging economies. His research has been 
published in Strategic Management Journal, Journal of International Business Studies, 
Journal of Policy Analysis and Management, Academy of Management Learning & 
Education, Journal of Economics & Management Strategy, Journal of Business Ethics, 
Business & Society, and Organization & Environment, among others. He is part of the 
editorial review boards of the Journal of Business Ethics, Business & Society, Journal 
of World Business, and Organization & Environment. Prior to joining Baruch College, 
Montiel taught at Loyola Marymount University, California State University, and the 
University of Texas Rio Grande Valley. He received his PhD from the Bren School of 
Environmental Science & Management at the University of California, Santa Barbara.

Joshua S. Nunziato, with a PhD in philosophy from Villanova University, is a 
full-time faculty instructor within the Business Ethics and Social Impact division of 
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the Leeds School of Business at the University of Colorado, Boulder. He works at 
the intersection of business culture, philosophical reflection, and spiritual life. His 
first book, Augustine and the Economy of Sacrifice, is forthcoming with Cambridge 
University Press. In dialogue with recent social theorists, this book critically eval-
uates private growth and corporate sustainability as sacrificial ideals of economic 
culture today. It then draws on Augustine and other ancient and contemporary 
philosophers—including Stanley Cavell—to reframe sacrifice as an offering for 
the sake of the common good and not simply as a tradeoff for the sake of greater 
private goods. Nunziato has taught a variety of courses in philosophy and ethics. He 
also speaks to business leaders and regularly presents invited papers at the national 
conference of the American Academy of Religion.

Patturaja Selvaraj is an assistant professor in the Department of Management at 
Gettysburg College, Pennsylvania. His research interests are in the areas of migration, 
entrepreneurship, labor studies, and caste inequality. His work has been published 
in such journals as Qualitative Report, Economic and Industrial Democracy, and 
Critical Perspectives on International Business.
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