
NOTES ON CONTRIBUTORS

©2012 Business Ethics Quarterly 22:4 (October 2012); ISSN 1052-150X pp. 787–789
DOI: 10.5840/beq201222451

Magali A. Delmas  is a professor of management at the Institute of the Environ-
ment and Sustainability and the Anderson School of Management at the University 
of California, Los Angeles. She is the director of the UCLA Center for Corporate 
Environmental Performance and a UCLA Luskin Scholar. She is also an affiliated 
professor of the Donald Bren School of Environmental Science and Management 
at the University of California, Santa Barbara. Standing at the crossroads of policy 
and management, her research interests focus on the various interactions between 
environmental policy and business strategy at the national and international levels. 
E-mail: delmas@ucla.edu.

Daniel A. Diermeier  is the IBM Professor of Regulation and Competitive 
Practice of Managerial Economics and Decision Sciences at the Kellogg School of 
Management, as well as a professor of political science at the Weinberg College of 
Arts and Sciences at Northwestern University. He currently serves as director of the 
Ford Motor Company Center for Global Citizenship. Prof. Diermeier received his 
Ph.D. in political science from the University of Rochester. His work focuses on 
political institutions, reputation management, political and regulatory risk, crisis man-
agement, and integrated strategy. E-mail: d-diermeier@kellogg.northwestern.edu.

Jonathan Doh  holds the Herbert G. Rammrath Chair in International Business, 
serves as founding director of the Center for Global Leadership, and is a professor 
of management at the Villanova School of Business. Jonathan is author or co-author 
of more than sixty refereed articles in journals such as Academy of Management 
Review, Organization Science, Strategic Management Journal, and Journal of Inter-
national Business Studies. He is co-editor or author of seven books, including NGOs 
and Corporations: Conflict and Collaboration (with Michael Yaziji; Cambridge 
University Press, 2009). E-mail: jonathan.doh@villanova.edu.

Adam D. Galinsky  is the Morris and Alice Kaplan Professor of Ethics and 
Decision in Management at the Kellogg School of Management at Northwestern 
University. He received his Ph.D. from Princeton University in social psychology and 
his B.A from Harvard University. He has published more than 130 scientific articles, 
chapters, and teaching cases in the fields of management and social psychology. His 
research and teaching focus on leadership, power, negotiations, decision-making, 
diversity, and ethics. E-mail: agalinsky@kellogg.northwestern.edu.

Jennifer Jordan  is an assistant professor of human resource management 
and organizational behavior and a Rosalind Franklin Fellow at the University of 
Groningen. She researches questions related to power, ethics, leadership, and the 
intersection between these topics. She received her Ph.D., M.S., and M. Phil. in 
social psychology from Yale University. E-mail: j.jordan@rug.nl.

John Kay  is one of Britain’s leading economists. As research director and director 
of the Institute for Fiscal Studies he established it as one of Britain’s most respected 

https://doi.org/10.5840/beq201222451 Published online by Cambridge University Press

https://doi.org/10.5840/beq201222451


788 Business Ethics Quarterly

think tanks. Since then he has been a professor at the London Business School and 
the University of Oxford, and is currently a visiting professor at the London School 
of Economics. He is the author of many books, including The Truth about Markets 
(2003) and The Long and the Short of It: Finance and Investment for Normally 
Intelligent People Who Are Not in the Industry (2009). His latest book is Obliquity, 
which was published by Profile Books in March 2010. He also contributes a weekly 
column to the Financial Times. johnkay@johnkay.com.

Arno Kourula  (D.Sc. Econ, Helsinki School of Economics) is a postdoctoral 
research fellow at Stanford University and an assistant professor at University of 
Amsterdam Business School. His research interests are corporate responsibility and 
cross-sector interaction. His articles have appeared in such journals as Business Eth-
ics Quarterly, Business & Society, Corporate Governance, Energy Policy, Journal 
of Business Ethics, and Journal of World Business. E-mail: A.E.Kourula@uva.nl.

Jukka Mäkinen , Ph.D., is a post-doctoral fellow in the Department of Man-
agement and International Business at the Aalto University School of Business. He 
approaches the political and socio-economic roles of businesses in a society from the 
perspective of the contemporary theories of social justice. He is engaged in various 
research projects and networks in the fields of political philosophy, business ethics, 
and corporate social responsibility studies. His research appears in Business Ethics 
Quarterly, Utilitas, Journal of Sustainable Tourism, and other journals and books. 
E-mail: Jukka.Makinen@aalto.fi.

Andreas Rasche  is Professor of Business in Society at Copenhagen Business 
School. His research focuses on multi-stakeholder initiatives (particularly the UN 
Global Compact), the political role of corporations in transnational governance, and 
the governance of global supply networks. He regularly contributes to international 
journals in his field of study. He co-edited The United Nations Global Compact: 
Achievements, Trends and Challenges (Cambridge University Press, 2010). His latest 
book, Building the Responsible Enterprise (with Sandra Waddock), was published 
by Stanford University Press (2012). More information is available at: http://www 
.arasche.com. Email: ara.ikl@cbs.dk.

Jeffery Smith  is associate professor of business ethics and Director of the Banta 
Center for Business, Ethics and Society at the University of Redlands. He is also 
adjunct professor of ethics at the Keck Graduate Institute for Applied Life Sciences. 
Professor Smith’s current research examines the normative foundations of corporate 
social responsibility and has appeared in journals such as Business Ethics Quarterly 
and Ethical Theory and Moral Practice. E-mail: Jeffery_Smith@redlands.edu.

Florian Wettstein  is director of the Institute for Business Ethics at University 
of St. Gallen in Switzerland. Previously, he was assistant professor in the Department 
of Ethics and Business Law at Opus College of Business, University of St. Thomas 
(Minneapolis/St. Paul) and a research fellow at MIT’s Program on Human Rights 
and Justice. His research focuses on business and human rights, Corporate Social 

https://doi.org/10.5840/beq201222451 Published online by Cambridge University Press

https://doi.org/10.5840/beq201222451


789Notes on Contributors

Responsibility, the political role and responsibility of multinational corporations, 
and business/economic ethics in general. He is the author of Multinational Corpo-
rations and Global Justice: Human Rights Obligations of a Quasi-Governmental 
Institution (Stanford University Press, 2009). E-mail: florian.wettstein@unisg.ch.

Glen Whelan  is lecturer in business ethics at the International Centre for Cor-
porate Social Responsibility, Nottingham University Business School. His research 
interests revolve around political corporate social responsibility and multinational 
corporations. Amongst other things, he is currently completing projects on the role 
and importance of states for corporate social responsibility; Chinese state-owned 
enterprises and human rights; and actor-centered institutional theories of corporate 
social responsibility. E-mail: glen.whelan@nottingham.ac.uk.

https://doi.org/10.5840/beq201222451 Published online by Cambridge University Press

https://doi.org/10.5840/beq201222451

